Course Syllabus – Approved Format

EMF 129

General Information

· Social and Behavioral Sciences, School of Communication
· EMF 129, Introduction to Audio/Visual Storytelling

· Fall and Spring Semesters

· Will meet 2.5 hours/week for 3 credit hours

· Helford

· Building 16, Room 343

· Monday and Wednesday, 10-11 and 2-3

Course prerequisites 

Instructor Approval

Course description


In this class you will be introduced to various formats and styles of writing for radio, television, and related media with an emphsis on short form programming of 60 seconds and less as well as writing for specific program genres including sports, news, talk, music and variety shows  You will learn the basic techniques for telling stories using only audio and telling stories using sound and visuals. You will also be introduced to the basics of long form story telling of 30 minutes and more.  

Student Learning Expectations/Outcomes for this Course 

In this course you will learn:

· To be a better writer.

· To write effectively within the confining demands of film and electronic and new media.

· To understand how to integrate the needs and demands of a client and/or a project with the realities of the medium.

· To become familiar and comfortable with the creative process.

Course structure/approach


The class will be conducted with a blend of lectures, in-class group work, textbook readings, exams and possibly quizzes. There will be weekly writing assignments. Students are expected to come to class with their books, assignments and other materials as required by the instructor.  Students must attend class regularly, be involved in class discussions, turn assignments in on time and be current on readings.
Textbook and required materials


 Copywriting for the Electronic Media, Milan D. Meeske, Thomson Wadsworth, 2005


The Screenwriter’s Workbook, Syd Field, Dell, 1984

      One Flew Over the Cuckoo’s Nest, the screenplay by Bo Goldman and Lawrence Hauben, 1975 (available online at http://www.simplyscripts.com/)

 Students must have a 1-inch or 2-inch three-ring notebook to keep all handouts and completed assignments for this class.  Bring the notebook to every class session

Recommended optional materials /references (attach reading list)


None


.
Course outline
Week 1, Introductions
Textbook Reading:  None

Week 2, Elements of Production

Textbook Reading: Copywriting for the Electronic Media,  Chapters 1 

Assignment: In-class presentations, Elements of Production

Week 3, Format 

Textbook Reading Copywriting for the Electronic Media, Chapter 2

Assignment: Write 30-second radio copy and 30-second television copy for a magazine ad

Week 4,  Style and Writing Workshop 

Textbook Reading: Copywriting for the Electronic Media, Chapter 3


Assignment: Rewrite 30-second radio copy and 30-second television copy 

Week 5, Short Form Programming    

Textbook Reading: Copywriting for the Electronic Media,  Chapter 4 

Assignment: Write 30-second radio copy and 30-second television copy for a real business
Week 6, Sports and News and Writing Workshop
Textbook Reading: Copywriting for the Electronic Media, Chapter 5

Assignment: Rewrite 30-second copy and write a news or sports story found in a newspaper for television

Week 7, Documentaries

Textbook Reading: Copywriting for the Electronic Media, Chapter 6 

Assignment: Write introduction to documentary for subject of your choice

Week 8,  Review and Midterm

Textbook Reading: None 

Week 9, Talk, Music, 

Textbook Reading: Copywriting for the Electronic Media,  Chapter 7

Assignment: Write script for a music video for song of your choice

Week 10 Variety, Comedy and Writing Workshop

Textbook Reading: Copywriting for the Electronic Media,  Chapter 8

Assignment: Rewrite script based on peer assessments and write 30-90 second segment for a favorite comedy or variety show
Week 11, Corporate, Educational and Children’s and Writing Workshop
Textbook Reading: Chapter 9

Assignment: Rewrite comedy/variety script and write underwriting copy for business, product or service of your choice

Week 12, Introduction to Long Form Programming, View Feature Film, One Flew Over the Cuckoo’s Nest

Reading: Read screenplay, One Flew Over the Cuckoo’s Nest
Week 13, The Hollywood Narrative Structure


Textbook Reading: The Screenwriter’s Workbook, chapter 1-2


Assignment: Write one to three sentence summary for one original movie idea and one produced movie
Week 14, Plot Points and Writing Workshop


Textbook Reading: The Screenwriter’s Workbook, chapter 3


Assignment: Describe major plot points in your original movie idea and the produced movie you wrote about in week 13

Week 15 Writing workshop 


Assignment: Rewrite plot points

Week 16 Final exam.

Assessment of Student Learning Outcomes

· Methods of Assessment

· Rubrics will be developed based on the stated learning outcomes to assess students’ understanding. There will be peer assessments, using the rubrics, during each scheduled writing workshop. The instructor will grade final drafts and assess all revised rewrites to determine whether students are achieving the stated learning outcomes.

· Timeline for Assessment

· There are six writing workshops and five revised assignments scheduled throughout the semester

Grading System


Each assignment is worth 50 points.  The midterm and the final exams are worth 100 points each.  Points will be deducted if you fail to follow instructions..  There may also be announced and unannounced quizzes on the Reading.

You will have the option of rewriting all assignments after peer assessments during in-class writing workshops

Final grades will be based on a percentage of total points earned.


A
90-100%


B
80-89%


C
70-79%


D
60-69%


F
below 60%

Course policy

· There will be no extra credit opportunity, unless offered to the entire class.

· Cell phones and pagers must be disabled during class.   

· Late work will lose 10%/ of total possible points per day and will not be accepted after three days

· An incomplete will not be given in this class except for extreme, verifiable emergencies as approved by the instructor.

· Students will be expected to work together on some assignments.

· Only the instructor may grant requirement changes.

· Exam attendance is mandatory and shall take precedence over other activities. If you have more than two Final Exams scheduled on one day, you may arrange a make-up exam time, but you must do so at least three weeks before the scheduled exam conflicts.  Any other exceptions require prior approval of the Director of the School of Communication.   

Academic Integrity

Acts of academic dishonesty, including, but not limited to, cheating, plagiarism, stealing or copying tests are regarded by the University as very serious offenses.  Students involved in such activities will be dealt with in accordance with University rules, regulations, and policy.

See Northern Arizona University policy statements at:

· http://jan.ucc.nau.edu/academicadmin/plcystmt.html

Evacuation Note
In the event of an alarm, you must leave the building immediately by the nearest exit, and move away from the building.  Do not use the elevators.  Please help those who may need assistance in exiting.

Special Needs

If you have special needs as documented through Disability Support Services, please notify the instructor in-person or via email. We can then schedule an in-person private meeting for the purpose of making special arrangements for exams and other assignments. 

