Course Syllabus – Approved Format

EMF 321

General Information

· Social and Behavioral Sciences, School of Communication
· EMF 321, History of Entertainment 1 (Radio, Film and Television from 1920s to 1960)
· Fall and Spring

· Will meet 2.5 hours/week for 3 credit hours

· Helford

· Building 16, Room 343

· Monday and Wednesday, 10-11 and 2-3

Course prerequisites 

Sophomore status or instructor consent

Course description

In this class we will explore the first four decades of mediated entertainment, namely radio, television and film. The focus will be on major creators, individuals, teams and organizations, in each of the mediums and how they pioneered, influenced and changed the programs for the times.   We will study radio and silent films of the 1920s and earlier, movies from Hollywood’s Golden Age, films and television programs from the 1950s, and we will look at how, with each advance in technology some were left behind and others forged new trails.  The focus will be on what programs worked when and why and how that knowledge can inform entertainment program decisions of today.

Student Learning Expectations/Outcomes for this Course

As students work through this course, they will be able to answer these questions:

· Who were the major creators of programs during the first four decades of electronic and film entertainment?

· What influence do major creators of entertainment programs have on a medium and the era in which they worked? 

· What commonalities and differences are there in those creators who successfully moved from one medium to another and those who failed to do so? 

· What types of entertainment programs worked in one era and not another and what types succeed regardless of the era?

Course structure/approach


The class will be lecture based with a blend of discussions and in-class group work, readings, radio programs, film and television viewings, papers, exams and possibly quizzes. Students will write two short essays about any of the creators studied in class and a term paper analyzing a creator or creators not studied in the class. There will be a midterm and a final exam, and there may be quizzes. Students are expected to come to class with their books, assignments and other materials as required by the instructor.  Students must attend class regularly, be involved in class discussions, turn assignments in on time and be current on reading.
Textbook and required materials


There will be both a course pack and online course reserves.

Recommended optional materials /references (attach reading list)


Students will be expected to view or listen to programs by the creators that are not included in the class.
Course outline

Weeks 1-2: The Silent Era: D.W. Griffith, Charles Chaplin and Buster Keaton

Week 3: Five Decades of Film Hits: Cecil B. DeMille
Weeks 3-4: The Comedians from Radio to Film to TV: Bob Hope, Jack Benny, 
Burns and Allen, Red Skelton

Week 5: Radio Adventure, Soaps and Variety

Week 6: Film Comedians of the Thirties:  W.C. Fields and the Marx Brothers  
Week 7: The Golden Studios of Hollywood’s Golden Age: MGM and Warner Brothers

Week 8: Shaking Up Hollywood’s Golden Age: Orson Welles 

Weeks 9-10:  Film Auteurs: Alfred Hithcock and Billy Wilder

Week 11:  Movies, TV and Theme Parks:  Walt Disney 

Week 12:  We All Love Lucy: Lucille Ball and Desi Arnaz
Week 13: The Cowboys: From Gunsmoke to Maverick

Weeks 14-15:  Rod Serling, Live TV and Television’s Golden Age

Week 16: Final Exam
Assessment of Student Learning Outcomes

· Methods of Assessment

· Each week we will listen to or see an audio or video program.  Following each program the instructor will pose questions related to the course’s learning outcomes to discuss first in small groups then in a full class discussion. In this way the instructor will assess whether students are able to apply concepts learned in the class to the material experienced in the class.

· Timeline for Assessment

· Assessment is planned for each week. 

Grading System


Essays 




2@50 points each


100 points

Paper abstract and sources






50 points

Midterm exam








100 points

Term paper








200 points

Final exam








100 points

Final grades will be based on a percentage of total points earned.


A
90-100%


B
80-89%


C
70-79%


D
60-69%


F
below 60%

Course policy

· There will be no extra credit opportunity, unless offered to the entire class.

· Cell phones and pagers must be disabled during class.   

· Late work will lose 10%/ of total possible points per day and will not be accepted after three days

· An incomplete will not be given in this class except for extreme, verifiable emergencies as approved by the instructor.

· Students will be expected to work together on some assignments.

· Only the instructor may grant requirement changes.

· Exam attendance is mandatory and shall take precedence over other activities. If you have more than two Final Exams scheduled on one day, you may arrange a make-up exam time, but you must do so at least three weeks before the scheduled exam conflicts.  Any other exceptions require prior approval of the Director of the School of Communication.   
Academic Integrity

Acts of academic dishonesty, including, but not limited to, cheating, plagiarism, stealing or copying tests are regarded by the University as very serious offenses.  Students involved in such activities will be dealt with in accordance with University rules, regulations, and policy.

See Northern Arizona University policy statements at:

http://jan.ucc.nau.edu/academicadmin/plcystmt.html

Evacuation Note
In the event of an alarm, you must leave the building immediately by the nearest exit, and move away from the building.  Do not use the elevators.  Please help those who may need assistance in exiting.

Special Needs

If you have special needs as documented through Disability Support Services, please notify the instructor in-person or via email. We can then schedule an in-person private meeting for the purpose of making special arrangements for exams and other assignments.

